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Final Year B.Com. Degree Examination, August/September 2008
Directorate of Correspondence Course
MARKETING MANAGEMENT

Time : 3 Hours ‘ Max. Marks: 70

Answer any five questions. 2 marks each.
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Define Marketing.
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. What are the features of convenience goods ?
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Answer any three guestions. 10 marks each.
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What is working capital ? Explain the important sources of marketing finance.
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10. Discuss the various methods of training salesman. Bring out the merits and demerits
of each method. 5
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I'T. What is advcrtlsmg ? How advertising is beneficial to the manufacturcr
wholesaler and consumer ?
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12. Briefly explain the stages in the product life cycle.
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13. Define co-operative marketing. What agé 'ifs advantages and limitations ?
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15. What do you iethods of sales

promotion.
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16. Define marketing information. Explain the various steps involved in marketing -
research.
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I'7. Explain the concept of marketing. What are the factors of marketing concept ?
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