Time : 3 hrs|
PART - A
PR - D
L Answer any THREE of the following questions. 5 Marks each.
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Write a note on Industrial Goods.
%mtjaa oY Wi wgsé 2080%00.
Write a note on Advertising.
ToloeTD8T Wi 3T TBONO.

Explain briefly the scope of Marketing Research.
mm&é BoBReFHoR miaio:i)aa“{ RogBzRN DT,

Write a note on Co — operative Marketing.
TBEO [PTFEY w7 L3T[ES wTCWO.

What are Restrictive Trade Practices?
QzFobE @0 w%@ﬁﬁodéem?

PART - B
den - W0

Answer any TWO of the following questions. 10 Marks each.

3UNT cIPRPYmmte oo IFReR wwIdr. 3w 10 wosnw

Explain briefly the methods of Training for salesman.
RIDTLIMOTS 3T DEOINTTY, WWOA.

What is Product? Explain product life cycle.
B oTTED? TROT WD WINI, DF0%.

[Max. Marks : 80

3X5=15

2X10=20
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8. What are consumer Goods? Explain their classification.
MFE ATBRLOTTem? vPnY adﬂwids'aaaai QTOA.

9. What is Promotion? Explain the elements of Promotion Mix.
TIBFS 2omdead9 TRBES W ©OBNTR, LTOR.

PART - C
R — 2

{Il.  Answer any THREE of the following questions. 15 Marks each. 3X15=45
NS oS memce e e._'f;éﬁaﬂﬂ?ﬁ Y302, 3w 15 wozny:

10. Explain Marketing Concepts.
mdaﬂz ,%a%oa'nva’:a{ WTWOA).

1. What is Market segmentation? Explain the bases of Market segmentation.
BRWBE 3w Q0TTeN9 mmseg WPLBoD THONTRL, DTOA.

12. Define consumer Behaviour. Explain the factors affecting it.
B EELEW WYDYAR. OTT Dot Tyed et LO3NTR, DTOR.

13. What is Media planning? Explain media planning in India.
m‘aqssm cdresd Q0TTeN9 TRUBTEY mqﬁm oc'i.r;wa:.a’icmmcl RROA.

14. What is Rural Marketing? Explain the classification of Rural Markets.
- ATV ) BRWLEY 20ndem? Neudere STTH8EI00 SNFeTTBD, DTO4.
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